We get it...You have
Other Stuff To Do!

This document describes the email marketing modules we added to
all active accounts. These modules are now part of the
myTweetPack system

There are no additional charges involved.
We are not imposing limits as tiee number oémails stored,
number ofists/campaigns, onumber oimessages sent. We reserve

the right to do so in the future should we deem it necessary.

Letdbs just see how it goes.

Copyright 2017, Paul Croubalian, atjhts reserved.
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Introduction
Long ago, email took ovdrom direct mail. It was more direct, faster,
personalizedand, best of alicheaper.

Eventually, something else will take over from email. It might be SMS (texting)
but t h atrusiee Mayleerit will be direct browser notifications.

My bet is browser notifications (hint hint).
Maybe notWhatever.

Until something takes oveg, ma i | mar keting will stildl k
steps and keep our eyes aongantimefwecant he “ n
interact directly with those people who want to interact witfouas long as they

want to.

They decide.
We just provide the incentive t@ant to continue.

We'’' ve all had the experience of jJjumping
list. Scammers and spammers are everywheet ' s not f orget abo
because a few bad applemused someightmare.

Seriously, aren’t there a few shysters
the same brush we paint them?

Of course not.

The folowing pages describe the email marketing modules we added to the
myTweetPack.com system.

We t hi nk y o@ombide erhail ith sotiahreenlia and you get a real
onetwo punch.

These modules signal our next step away from social media management into the
realm of interaction management.

Stay tunedit * | | be a wild ride.
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An overview of Email Lists in general

Email lists come in two general flavors, apit and opin. Many people have a
choice in which to use. Ot hustusppinex. Can
lists. Canada implemented very strong-ap@m legislation.

You should care even i f you aren’t Cana

Most countries are keeping a very close eye on how Canadian businesses deal with
the law and how they are affected. The generalecossas I s t hat we hae
too badly at all.

Many countries are looking at the Canadian law as a model for their owspanti
laws.The BJ * GDPRIis an excellent exampl&oon, no matter where you are
physically | ocat ed, Ewropeansnoaptuttistsbe al | owe

That’' s gonna hurt a | ot of peopl e.

Opt-Out Lists: Why t heyo6ére not a great 1id
In an optout list, the onus is on the email recipient to decide if they want to
continue receiving emails. The list owner can add anyone to thi trs¢

reci pients don’t want to sfoptgutton it It
Thatsoundback asswards to me. It s | Bke hop
I f they don’ t theyacanalways calf 94 olharra dooeyrigid?

Mayenot.

Opt-In Lists

Optin lists are different. List owners do not add recipients. The recipients add
themselves.

That ' s not 10 0 eéanadd recemientslwitheut ther express s
permi ssion if there is “implied consent

That can be a slipperyagle.

Sure, an existing commercial relationship can be implied consent. Does that apply
to any listregardless of which product/service line they bought?

Is a social media connection enough to determine implied consent?
How about a comment on a post?

Where do we draw the line?
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In optin lists, the onus is on the list owner to ensure recipients really want to
receive messages.

That can get tricky.

In either case
Make your | ife simple. Emai | mar keting

Optin or Optout, either way, make it easy on yaubscribers to join your lists.
Then, nake it even easier to leayeur listd

You don’t want to talk to people who do

Which is better?

Optout lists can be built much fast@ptin listsare moreefficient. Ther e’ s an
approximate equivalency ratio. An eptlist will perform about as well as an ept

out list five times its size.

Our suggestion
myTweetPack suggests dptlists. NonrCanadan residents are free to use-opt
|l i sts. We do support them. We just thin

Our fearless prediction is thapt-out listswill be illegal nearly everywherevithin
afew yeas.

Your Lists. Your Call.
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The myTweetPack Email Method in Brief
L e tgobower the generalities before we dive into specifite. n > t wor ry i f
don’t quite understand something. We’ |l

1. Everything starts from the List/Campaign. Edishor campaigrhas a pe-
set trigger that signals when to sendssages to its subscribers.
2. Messages are added to Lists/Campaigns in different ways depending on the
trigger.
Messages go out when tcdndtiomismeti st / Camp
Subscribers subscribe to Lists/Campaigns.
Subscribers receive messagesti@ir subscribed lists.
Messageare not sent simultaneously. We queue everything and send them
out over time.
7. Email addresses are only stored once regardless of which list first brought
them to the system. Only the lists they subscribe to changes.

o0k w

Breaking down the Email Marketing Front Page
Access the email functions by selecting
down on the main menu.

You’ | | end up one a page with three mai

Why an eMail Module

o How our eMail Module Works

Create a Campaign / List
Create a Message 9
Helpful Links

four Campaigns / Lists

Name: "LinkedIn Articles: Paul Croubalian”

Triggered by: Feed with Reply to: Paul@PaulTheGhost.com and 2 subscribers.

Subscribe Link: Use in eMails, blog posts, etc: https://www.myTweetPack.com/members/emailSubscribe.php?id=1

The first sectionis a list of headlines. Click those headlia@sl text boxes pop up
describing what they ar&his section is like a help section.

The second sectiomolds the creation buttons. Click them to create new
lists/campaigns or new email messages.
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The third section gives basic information oalist. Each Ist will have its own
section. Il n the illustrated case, there
name.Use that to change-toemalatmpai gn’ s name

Theremaybe other buttons depending on the type of list described. For example,
DripCampai gns wi Méanage Drip €ampadn e b wl¥afecomthat in
the Drip Campaigns section.
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Creating a List/Campaign
From the email marketing page click the Create Campaign button.

Create a New eMail Ca‘mpaigr’y / List for PaulCroubalian |Change Member Account ¥

Introduction

This page ADDS new eMail Campaigns/Lists.
It does not EDIT exiting ones.

Let's start with the easy stuff. We'll just give your Campaign a name. That name must be
unique to your Campaigns. Don't worry, we'll check for you.

Make the name descriptive enough so that you or anyone else can understand what it is.
Better to use "Paul Croubalian LinkedIn Posts" rather than "My LI posts." On the other hand,
don't make it so long that you bug people. You have 200 characters maximum.

ength: 0, Max 200

?:, Campaign/List Name

Step one is the easiest.

Just make sure you are creating then@aign for the right account. Here, we are

creating a Campaign folne RaulCroubalian account. If | wanted to create it for
myTweetPack, | would seletttatf r om t he “Change Member A
down.

Step two is not much more difficult.

We need to comepuwith a name for our list. This name is visible to subscribers so
make it descriptive enough so thegn make an educated decisior? a u |
Croubalian Linkedln posts” is much bett

“Get noti fied of nNe@r culmkleiddam, arits cé easn

You have up to 200 characte¥¥e count them for you. Make it long enough to
attract attention, but no longer.

Your List/Campaign names must be distinct to you.
They are important differentiators. The system will
flag duplicatenames and ask you to try another.

Step 3: Introducing the WYSIWYG editor
The editor is a WhaYou-Seels-WhatYou-Get text to HTML editor.

You write and format text, it saves HTML code ready for use by the system.
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Don’ t brheadHerelusotype opaste plain old, unformatted text into the
editor’”s window.

Format it the way you like by selecting bits and hitting the appropriate option

Hit Done.

You can’t get into very much troubl e wi
else (Wordorthelke) and past e herMostwdrdprogessers won'’
add in a bunch of extra stuff that confounds email programs.

The next section will show you what the editor looks like and describes each
command on its menu. |  tligraleddy. you’ | | fin

The WYSIWYG editor is easy. Start by clicking the magic wand icon then select Normal.
Write what you want like you would in a word processor. The editor will code everything as
paragraph text. Go back, select some text, click the wand again, and format the way you

o"vant. You can add links and images.
v: B> == =v

s~ B I U A S X X, Verdanav 15 Tiv & & </>

Write your message here. Select headlines etc from th

e magic wand icon. Choose Colors

from the color tab. Note that the color tab has two sections, background ar

</> tab. This box is resizable.

The Editor Piece by Piece

1. Magic Wand i The magic wand lets you define selected text as a specific
type of format. You can choose between Normal, quote, code, and 6 levels
of headers. Select some text, click the magic wand, choo$ar tha.
NOTE: color selections do not follow format styles.

2. Text Formats1 (B)old, (Dtalic, (U)nderline, Erasdor formatting,
(S)trikethrough, Superscript, and Subscript.

3. Font Settingsi Choose fonts from the font drajown. Select font size from
the fant-size dropdown.
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4. Color Palettesi This requires a biof explanation. The dredown actually

drops two palettes: one for background colors, one for foreground colors.

You will usually want to set the background to Transparent, and set a color

for the foreground.

Lists i Choose either an bulleted or numbered list.

6. Paragraph format i This dropdown lets you choose paragraph alignment
(left, center, right, justified) and can add or remove paragraph indents.

7. Line Height Selectori Increase or decreashe space between lines of text
for theselection

8. Inserts1 Images or hyperlinks. If weventuallydecide to allow video, it
will be here as well

9. Code viewi Advanced users can edit the HTML written by the edifbe
code icon toggles coegew on or of.

o

Step 41 Setting your reply-to address
Every email message must have ardply e mai | address. That'’
recipient wil/ send to i f they hit *“rep

First step = Done
Your Campaign/List now exists. It doesn't do anything yet, but it exists. This step will

activate it.

First, you need to supply a reply to email. This can be your email or a "noreply” type of
thing. Either way, it must conform to a standard email address form like
something@somewhere.whatever.

You can use your own email address, a company addresse@aratype of
address, evenrareply@yourdomain.co@address.

You mustenter something in a valid email address
for mat . |t doesn’t need to a
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mailto:noreply@yourdomain.com

Best PracticetJse a real emall address. Ifyourgall d o n " t
wantreplies, usaoreply@ yourdomair.com.People
know what that means.

Step 51 Set your trigger
The trigger is the thing that tells the systefmento send emails.

Set a Trigger

Message Creation

Drip Campaign

Build From Feed

Build From Tweeted #maillt

Set a Trigger v

Clicking i n t hedownSpens upthiJview.ygueaveé foud r o p
choices of trigger.

Message Creation

Queues emails as soon as you create a message to sendl we et Pack New
Feat ur es an dsafexamplef$his typeofitrigger. Newnessages

only go out when there is something to.sBlyey queue immediately when a

message is created.

The next section will deal with creating messad@s only create messages for
lists triggered by Message Creation or Drip Campaigns. Other triggersraest
basedContent creates messages for them.

Drip Campaign

Drip campaigns are special and have a s
define them as a type of campaign where every user gets every emsgjenified

order, and ah specifiedime interval.

They are a very effective onboarding technique. | have also seen them used in e
courses and the lik&V/e will evenuse them in Lead Magnets (discussed in the
Strategy section of this document)
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https://www.mytweetpack.com/members/emailSubscribe.php?id=5
https://www.mytweetpack.com/members/emailSubscribe.php?id=5

"How-Tos, Tips, and Tricks falew packMembers (and Old Hands)s an
example of a Drip CampaigiW/e send a timed series of Hoho emails to new
members. Every subscribed new member gets every mebsaggages start when
a subscriber joins and continue on to the end atsatantervalsor until they
unsubscribe

Build from Feed
So far this one is the most popullirworks very much like a Message Creation
trigger exceptforonething You don’t c roardeedeloes. he mes s a

Selecting this trigger will bring up another drop dostrowingyour feed(s). Pick
one.

Every new post going forward wiend emails to subscribers.

Build From Tweeted Hashtag
The system will pull in any twed&tom your timeline with #maillt inthetweet
text It will then queue emails

DO NOT put #maillt in your hashtag rotation.

Important Note: You can only have one List with the
Tweet trigger pemyTweetPaclaccount
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https://www.mytweetpack.com/members/emailSubscribe.php?id=4

Creating a Message
The system needs to know a few things about the messagksénd for you.
Every message must have a subject est messages have a body.

The system uses the HTML editor you saw
to build HTML emails. Emails must be in HTML so that we can track Minimum

Open Rates. Wedont use the term “Open Rates” si
thing.

To know if an email was opened you need to track how often an image is served by
the server. That means HTML emails only. That also means the recipient can read
your message but not downtbanages. There is no way to know he/she did that.

What about people who wondét or canodot wus
We cover them too. We use multi-pamst MI NV
way of saying we sengoth plain-text and HTML in the same messageThe

email program knows which topen.

Ourplaint ext message i s a genetedxtanmails.IClico ks | i
this hyperlink to view the message i n a

Is it perfect? Oh, heck no.
It s the best anyone cachnotbgy. wi t h t he <cu

About Placeholders

It s nice to personalize emails. We sup
{firstName}, and {lastName}. Those placeholders will be replaced with the values

they represent at the time the email message is sent.

Caveat:lfaval ue doesn’t exi st, |t
can’t be substituted. Think
| ook I f atexstaandile pldceheldenis

preplaced with nothing, not even a space. The only

safe one Is {firstName} although, sometimes, that

one is dull name (ex: Twitter sigiup).
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Nothing complicated here, just type it in the input space. It works like the
Campaign Name input you already used, with one exception.

Here, the counter is not to warn you of the maximum lengtddtebase will
accept. You have up to 250 characters and nobody will read your emails if you get
anywhere close to that.

Here, the counter is just for information and optimization purposes.
Your subject line should be long enough to entice the recipienhadionger.

Different email programs show a different number of characters before a message
is opened for reading. Stay under 50 characters. Stay under 35 if you can.

We already discussed the edisages. You’ | |
Just write or paste plain text first. Then format it like you want.

Wh e n ydone.titheehit* Do noe“, Send Test.” Send Test
email to your email.

Done will send you to the next page, which looks like this. . .

Preview and Approve
Subject Line: TEST TEST (Le

test

Your mesage will show wittheHTML rendered. Double and Triple check it
before hitting Approve. If you see something that needs fixing, scroll totne
Editor and fix it there. Hit Done again.

Continue until you are 100% satisfied,

Now youget here. .
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eMail Written, Assign to List.

Store to which List? v
Assign to List

That’'s the | ast step.

Pick a List’/Campaign fromthe drapbown | i st and hit “Assig

Done.

For Lists with a Message Creation trigger, messages
wi | | be queued the i nstant vy
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Drip Campaigns
These campaignsar al so known as “trickle campai
list is just that, a list. Drips are campaigns in the true sense of the word.

What makes them different is when and how messages are handled.

On any other type of list, subscribing means you get mesgagesforward. If

you subscribe to my “Paul Croubalian Li
notice for each of my 135 articles (so
from that pont on.

I f “Paul Croubalian Linkedln Articles”
BTW), and, say| set daily emails as the drip interval, you would get 135 emails
spread over 135 days. By then, | would have written more, and it would go on, and
on, andon.

The EnergizeBunny™ would feel threatened.
So would subscribers.

Drip campaigns are perfect when every subscriber should get every email,
regardless of when they subscribed. The classicase is an onboarding process.

myTweetPack uses drip campasgforHow-Tos, Tips, and TricKsas well as for
reminding Free Trial members of things they need to do as their trial progresses.

We cover creative uses for drip campaigns in the Strategy section.

Creating a Drip Campaign
We already saw how to create aripaign and how to create messages. To create a
drip campaign, simplycreatke campai gn wi thi dar9@Qmgiep . Cam

Next, create a message for each step in your campaign and assign it to the
Campaign you just created.

Every new message created willdiered to that Campaign with a drip number of
O and a drip interval of 0. We’'ll get t
know that a dri p aumenilgier uvsfe.0” means “not

Managing a Drip Campaign
Head to the Email Marketing page. Scraldn t o find your drip
see something like this.
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{our Campaigns / Lists

Name: "How-Tos, Tips, and Tricks for New packMembers (and Old Hands)"
Triggered by: Drip with Reply to: accounts@myTweetPack.com and 11 subscribers.

Subscribe Link: Use in eMails, blog posts, etc: https://www.myTweetPack.com/members/emailSubscribe.php?id=4

The Edit Campaign button just edits the campaign itself. It will change things like
the Campaign Name, the Refityemail etc.

We don’t want to do that. WE€lickmgthat t o
button takes us here.

Change Member Account * Choose/Change a Campaign M 9
Now working on 0
Email Messages assigned to ] [ 1 Click to Toggle View 9
Add Subscribers to Tos, T T f Men I Click to Toggle View e

Make sure you are working on the right campaign. If the one you want is not the
one showing at position 1, change it in position 2.

We ' | | g e t , Adding pubssribdrsi aftenwe4ook at setting up our Drip
Campaign. That’'s more urgent

Right now, we want to set our drips so we click anywhere on the text in section 3.

That will open a window that shows some help text (omitted here) and a list of all
messages assigned to this Campaign.

It looks something like thisrours will actually be different. These drips have

already been set, so the system | ists

will list them any old way.
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Subject: Welcome to the Packs! Edit Message o

Drip order: | 1.0 Delay (days): ’ 0.00 :9

Subject: Pack How-To: AutoCuration to Build Tweet Inventory Edit Message

Drip order: | 2.0 Delay (days):  0.75

Subject: Pack How-To: Using The EZ To-Do List Edit Message

Drip order: | 3.0 Delay (days): \ 1.00

In the interests of brevity,only show the first three drips. The system will allow
you a “maxi mum” of 65,535 steps. Knock

Position 1 7 Edit Message
Il f you need or want to edit an existing
position 1 for the message you wanetbt.

Position 2 7 Drip Order
Position 2 is the order for this message within the drip. You can enterenon
positive numbers to a single deci mal po

Best Practicel he firsttime, enter youdrip orders

as integers. Laterf you want to squeeze other

messagein, you can enter them as decimaisu

won’t need to reorder every

Leave yourself wiggle room. If | wanted to add a
message between drip orders 1.0 and 2.0, | would
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use 1.5. That gives some futyyeoofing wiggle
room.

Position 31 Drip Delay
Drip delays are the time between dnpslays. Delays are any number of days
from 0 to 365 inclusively.

Decimals are permitted to the quartefs ( 2 5 , . 50, . 75). That
send messages more often thany®enours.

A delay of 0 means the message will be queued immediately on subscription.

Very Important: The System calculates delays
from the previous messag®&OT from the first
messageéYou may have to do a little math.

How the System Handles Drip Delays
When someone subscribes to a list, the System checks if that list has a Drip trigger.
Ifso,itwr i tes that person’s swbscription

1 Checks the database for flogvestdrip numbemreater than zera A drip
number of 0O means “not in use.

1 Ifit finds one, it checks the delay for that message and queues it
accordi ngl y. muStlcreate'yair cantpgign gno arder your
dri ps before publicizing your Campali
anyms sages that fit the bill, won’t
sit in email Limbo forever.

1 Every time the System sends a Drip message, it checks for the next highest
drip number. It queues that message according to its delay.

1 When it finds no ma messages it stops queuing them.

1 New messages added between others will only post to those subscribers
going forward.See exception below.
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Exception: Adding a new drip message at the end of
a drip campaign triggers queued messages for
everyone whdinished theCampaign

The delay will be Hayregardless of what the set
delay is. This is to protect against the off chance that
a subscriber gets two messages in very short order.

The delay override only applies to subscribers who
have finished the Drip Camgn. Those subscribers
wh o h dinishedyettwill get queued when they
getto the new message using its set delay
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Adding Subscribers in Bulk

Remember this screen?

Manage eMail Drip Campaigns for MyTweetPack

Change Member Account * |Choose/Change a Campaign

Now working on How-Tos, Tips, and Tricks for New packMembers (and Old Hands) o
Email Messages assigned to How-Tos, Tips, and Tricks for New packMembers (and Old Hands) Click to Toggle View 9

Add Subscribers to How-Tos, Tips, and Tricks for New packMembers (and Old Hands) Click to Toggle View @

Clicking anywhere on the text in section 4 brings you here.

Adding Subscribers in Bulk

Sometimes, you need to add people to a Drip Campaign. You have a few choices.

1. You can use the form below to paste subscriber details. They must be in a specific
format and order: salutation, firstName, lastName,email.

If you don't use one or more datapoints, enter them as blanks, but still use the comma
(,). End each line with a semi-colon (;). So, if you don't use salutations, and you only
have a full name, (example: M. Mouse, email = Mickey@disney.com) enter that as ",M.
Mouse,,Mickey@disney.com;".

2. You can send a CSV spreadsheet to support@myTweetPack.com. Use salutation,
firstName, lastName, email as the header row and make sure to mention which list
they should subscribe to. There's no need to use semi-colons on a CSV.

3. For advanced users ONLY: You can code a secure POST to add subscribers

o programatically. Contact support for specifics.(in dev, coming soon)

E

nter as salutation, firstName, lastName,email;

(2}

Add Subscribers 9

The page descri bes tjbosegouerthegis‘'suhgveae tty w
few options
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Using the form.

Servers are very fast, but not very bright. They need specific input. Our server
expects 4 pieces of data in a specific order. It wants salutditistName,
lastName, and email address.

It wants a comma between pieces of data. It also wants to be told when a set is
finished. It looks for a sengolon.

I f it doesn’t get what i1t wants i1t thro
refuses talo anything at all.

You're smarter than the server. Il t’' s wup
Let’ s say you want to add Mr. Mi chael \Y
mickey@disney.com. No problem, you have all the data the server wants.

Us e ‘MMireal Mouse mickey@disney.comi’ . ( @nd cdlokos

illustrationonly)

What i f you don’t have him broken down
single field for name? Al so, you don’t

Now what?
Send the server a blank data point.

Use® ,Michael Mousemickey@disney.comi . ( @nd calodosillustration
only.) Note the leading comma and the double commex 84buse. Those are not

typos.
The server will store a blank for salutation, Michael Mouse as the first name,

another blank for the last name, anactkey@disney.comas the email. It will stop
collecting data on this user once it finds the seaton.

Using a CSV file
Servers don’t get any smarter because w

hissyfiiswen t he data i1isn’t what they expect
Send us a CSV file (tsupport@myTweetPack.cQwitht he subj ect “ Bul
to Dripfor {your Twitterhandle} * Thi s i s not the ti me t ¢
lineisa trigger. Use * Hi Paul pl ease add t
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The CSV must come from an email address
associated with your myTweetPack account.

The CSVmust have the following column headings with the correct data in them.
| t° s o0kay datdis biahkeTheheddingmst be SALUTATION,
FIRSTNAME, LASTNAME, EMAIL, LISTID.

You can get the LISTID from the main Email Marketing page. The ID is the
number at the end of the subscribe llBkx : The | D f or JhogsTweet F

Tips and Tricks capaign is 4 like the following link says.
https://www.myTweetPack.com/members/emailSubscribe.php?id=4

Important: We will not clean your CSV or rebuild
it to fit the requirements.

We will not remove duplicates.
We will not hunt down the list ID.

What wewill do is reply to your email with an
estimate of the cost of doing all that.

Sorry, butloncespedthour s cl eaning a CSV of tweet

Using a Secure POST

This option is stildl i-barned thingehlave pyne n t . |t
doubts anyone will want to use it, but it comes in handy to integrate this system

into another.

lt’s for very advanced users only. N A
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Before we get to strategies, subscriptions
You’' || get awhht¢he strategiesnaean @nd ethgy work ifwe
first look at thdist subscription processeom A to Z

By that we mean subscriptions to @ptlists where a human being chose to join a
list.

We said we wanted to make it suyg&sy to join listsWe also want to seamlessly
offer people the opportunity to join more listke r e’ s how we do it
automatic way.

Remember when we looked at the Email Marketing page? This image shows the
| i nk peopl e usTes, Tips, and dricks fortNie gackMdthbens (and
Old Hands).” It’s the highlighted one a

Why an eMail Module
How our eMail Module Works
Create a Campaign / List

Create a Message
Helpful Links
Your Campaigns / Lists
Name: "How-Tos, Tips, and Tricks for New packMembers (and Old Hands)"

Triggered by: Drip with Reply to: accounts@myTweetPack.com and 12 subscribers.

V] oETel g1 TN Mo N VETW T W= G ETI P o] oo W oTo £ St (oMl £t p s // www. my TweetPack.com/members/emailSubscribe.php?id=4

You can use it anywhere people can connect to the internet. The more places you
can think of putting it the better. Tha
happens when someone clicks.it.
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List Subscription

Thank you for your interest in joining How-Tos, Tips, and Tricks for New packMembers
(and Old Hands)

Full Description:

A series of How-To emails each offering Tips, Tricks and Best Practices. A step-by-
step Guide to benefiting fully from the myTweetPack system.

This Campaign is meant for new members, but existing members will likely derive great
benefit as well.

Written and/or curated by myTweetPack founder Paul Croubalian

One-Click Subscribe o

Using @ Using ¥

OR... @

Optional ¥ ||First Name Last Name

Na A ecc

The first thing you'll notice iIis that t
full description. | think my full description negtb be jazzed up a little.

Section 17 One-Click Subscribe

Traditionally, subsgptionswe r e al ways by web forms. Th
don’t | i ke web f or ms.-upRdrepenmaticslly ilitderee s s h
are more than two input fields. Each additional field drops-sgsfurther.

That ' s wiick subscriptioreomes in.

Notice that in section 2, we provide a web form with 4 input fields. That entices
people to use the Or@ick methods.
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Clicking either “Using Linkedln” or *“Us
than just their name and email.

It dgese’ us their | i fe story. Nor would
becoming Big Brother.

Section 2 1T Email Subscription
Some peopl e do nClick swyszription for dear ofgyiging @wag too
much i nformation. Thattieischaceet a r eal con

For those people, we provide a web form to subscribe.

Section 31 Privacy Policy
This button opens a new tab to myTweetP

Section 41 Join List

This section does more than just ad the subscriber to the list. #taies the data
they used to joinWe only store that data while the subscriber is still on
myTweetPack.comiVhenhe/shdeaves, the data goes blgge except in their
Subscriber record if they joined a list.

Storing that sighn data ismportant for the axt step. .
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Other Lists by the Same Author
You may as well join any that interest you now while we have your information. Just click on
the List you want to join.

my TweetPack New Features and Pack Support
Random Thoughts and Musings, a Tweet-Powered List

How-Tos, Tips, and Tricks PDF file when updated.

Other Lists by Related or Connected Authors
One-Click to join.
The beBee Embassy Review in English
New Recipes and Recipe Sets
my TweetPack New Features and Pack Support
Random Thoughts and Musings, a Tweet-Powered List
How-Tos, Tips, and Tricks PDF file when updated.
LinkedIn Articles: Paul Croubalian
beBee Posts by Paul Croubalian

Paul Croubalian / Chef's unDiet Recipes

This is what a subscriber sees when they subscribe to any of your lists.

The “Other Lists by the Same Author” do
lists from the initial list owner that this email address does not subscribe to.

TheOt*her Lists by Related or Connected /
accounts linked to the initial owner. It will also show lists owned by
myTweetPack.

Since we already have the subscriber
as clicking thdinks. One subscriber can join many lists with very little extra effort.

S

A myTweetPack member suggested we add a few ertgllists at random. Why
not? Wolves tend to work in packs. We help each other out. | added that feature to
the development list.

The joinronegetmany-offered concept opens up more doors strategically.
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Email Strategies

If you hopped over here straight from the Table of
Contents, go back. Odds are
what weoOre talking abtout wunt
and why our embsystem does what it does.

We have several things working in our favor when it comes to implementing email
marketing strategically.

1. Our optin subscription mechanism is a simple hyperlink. It can appear
anywhere a reader can access the internet. Thergtlm page is fully
responsive. There is no need for a freestanding website.

2. We store emails once, regardless of who first brought them in. We add or
remove list subscriptions to the record defined by that eltvailupdate
subscriber information as theybscribe to more list¥hat means:

a. Over time, we get a better picture of each subscriber
b. Eventually, that picture becomes actionable and analytics become
possible.

3. We offer a selection of other lists whenever anyone subscribes to any other
list. Additional subscriptions are a owéck thing. So far, subscribers
subscribe to 3 lists on average.

4. Our variety of feed triggers allowists to work together

The following ideas are what | do with my lists and those owned by myTweetPack.
If you have other deas, please share them. We’ ||
periodically.

Spread subscribe links everywhere you can think of
The optin subscription is just a simple hyperlink. It can go anywhere and should.
Don’t go hog wild though.

Any subscription returns ta list of your other lists. You get a multiplicity of effort
without beating people over the head with links.

Here are a few ideas.
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Add links to your email signature
Add links to tweets

Add links to blog posts

Add links to status updates

Add Links to LinkelIn articles

Add Links to beBee Producer articles
Add Links to Medium posts

1 Etc

=A =4 =4 4 =8 4 =4

Create Notification Lists
Do you write on LinkedIn? beBee? Forbes? Huffpost? Inc? Entrepreneur? We can
link that content to your myTweetPack account for automatic promotidwemsts.

That feed link can now do double duty.

1. Create a List.

2.Set the trigger as “Feed.”
3. Select your content feed from the chogwn.

4. Include the subscribe link on your articles

Subscribers wild get an email fedto every
do anything more than create the content and creatnitiaé List.

We suggest making platforspecific Lists. Keep LinkedIn articles to LinkedIn
and beBee to beBegetc

Using Drip Campaigns

Drip campaigns are for more than just onboardirige bg difference between drip
campaigns and regular lists is that every subscriber starts with the first message
regardless of when they subscribed.

They steadily move along, message by message until the end or until they
unsubscribe.

Sure, anonboardingr ocess i s the obvious use cas:¢

| often write articles in a series. Often, people start reading from other than the
first. Why not create a Drip Campaign for the series? | can create messages for
each installment and an indekadl installments at the end.
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Drip messages added to the end of a drip trigger a new queue from that point for
anyone who already finished the campaig
series to end.

Drip Campaigns as Lead Magnets

The idea of a LeaMagnet is a simple one. You offer something for forevery
cheapin return for an email subscription. UsuaNyu follow up with more
messages that try to sell something.

Indie authors use this strategy a lot.

Before | explain that statement, | et’s

Lead Magnet.
There’'s this fictional HemngwagErmdeutotear by

pretty good novel thdte is willing to give away inreturnfar eader ' s e mai |
address. Ernie is a myTweetPack member.

The first thing Ernie does is create a
Hemingway-— Good reading, support IndieAuor s. " He setrip t he t

Campaign

He then creates a message, and sets it as diifotite the download link is in the
first email messagé-akeemails will never get it.

Subject: Here' s the Free eBook you a

Body: (taken from Wikipedia) Set in northewiehigan, The Torrents of
Springconcerns two men who work at a pump fact@rtid war | veteran
Yogi Johnson and writer Scripps O'NeBloth are searching for the perfect
woman, though they disagree over this ideal.

| hope you enjoy reading this novella as much as | enjoyed writing it.
E. Hemingway

Download ithere(fake link)
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Delay: 0 days (immediate)

Ernie then creates more messagéss is drip #2.

Subject: The Sun Also RisesA novel by ErnieHemingway

Body: (taken from WikipediaJhe basis for the novel was Hemingway's
1925 trip to Spain. The setting was unique and memorable, showing seedy
café life in Paris, and the excitementloé Pamplona festival, with a middle
section devoted to descriptions of a fishing trip inffaenees. Hemingway's
sparse writing style, combined with his restrained use of description
convey characterizations and action, became known as demonstrating

thelceberg Theory.

| hope you enjoy reading thimovelas much as | enjoyed writing it.
E. Hemingway

Available on Amazomere(fake link)

Delay 14 days

Then, he sets this as drip #3. . .

Subject: A Farewell to Arms A novel by ErnieHemingway

Body: (taken from Wikipedial Farewell to Arms is about a love affair
between the expatriate American Fredétenry and Catherine Barkley
against the backdrop of the First World War, cynical soldiers, fighting and
the displacement of populations.

| hope you enjoy reading this novel as much as | enjoyed writing it.
E. Hemingway

Available on Amazomere(fake link)

Delay 14 days

shing off two n

Ri ght now, Ernie is fini
| s .7 He wi | | add

“For Whom t he Bell Tol
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one is ready. The next one, probably *T
“ForonmWwht he Bel | Toll s” may be del ayed.

Li ke everyone el se, Ernie has troubl e c

Whatever Ernie decideg,will be drip #5.

Lead Magnets that donoét sell
The purpose of a Lead Magnet is to collect email address on-&m lmgis. Just
because they are usually wusenlyuseo sel |l s

Our System offerall your lists for possible subscription when someone subscribes
to any of them.

Sounds like a good application for a Lead Magnet toTrhey subscribe to a
single message list but you offer them all your lists.

Building a Lead Magnet download message
It isn’t difficult to do, but itufismay sc
now taught in grade school.

What you’ || need:

1. A document, video, or whatever it is you want to give away in return for a
Subscription. That thing must I ive s
a website, reach out. We can probably store it for. y

2. A download link. This is the part that will scare some people. It involves
editing the HTMLtoaddl o wn | o a d = " to toehypérlioka d ”

Compared to creating the giveaway cont e
can do it right in the WYSIWY Gext to HTML editor when you create the
message.

Consider this hyperlinklick Here for the helluvit (2.4MB)it aims at a PDF and
often triggers a bunch of wangs and security alerts. That can scare people.

I f that doesn’t bot her Iyitodaes,reedon.e, you d
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Notice that | added the file size to
a good idea. It lets people know what to expect.

You carfind the file size in your File Explorer (Windos3 or
Finder(Ma€€) . |t 6s okayd4MBdookalgetertoar i mat e . 2
243KB.

This isasample messagenderedn the editor.

The link is here | like to underline links so peopleow they are there

The </> code view icon changes the view to thlgs is what a browser or email
progam actually sees.

<h2><span style="color: rgh(255, 156, 0);">This is
a test message to show how to write a download
link</span></h2><p><u> <a

href="
" target="_blank"
style=""  >The link is here</a>&nbsp;</u> | like to
underline links so people&nbsp;know they are
there</p>
1. Find the <a part. That'’'s easy enough

Usual |y it fsCalkitanditypd <a.dmme browser fiunctiomil
find every instanceAs you use the up and down arrows, a different instance
will highlight itself. Use the up and down arrows to find the right hyperlink.
2. Checkthe href par{in above) Whatever is between the quotes is what
thatlinkopensMa ke sure it’s the right 1 ink.
3. Onceyou find the right hyperlinkpan alowg to find the first Xin red).
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4. Typei n a space + downhl oaidmpdowahtoatdhat
between the previous closing quote and the downlahd=w n |. Nckedo’
tec hi es: Here, the full downl oad="dowr
5. Note: Some email programs ignore the download attriéitigust pull the
PDF into a browser widow.

The HTML nowlookslike this. The color is just for illustration. Also, Word insists
on using curly quotes. They will be straight quotes in the edtany quotes (aka
Smart Quotesare pretty but give code fits.

<h2><span style="color: rgh(255, 156, 0);">This is

a test message to show how to write a download
link</span></h2><p><u ><a
href="https://www.mytweetpack.com/downloads/The _myT
weetPack Email System.pdf" target="_blank" style=""
downl oad =0 d cithe link ia iere</a>&nbsp;</u>
| like to underline links so people&nbsp;know they

are there</p>

There you go. You know how to turrregular link into a dowlead link and your
LeadMagnetis ready for business.

Drip strategies for sales

For discussion’s sake, |l et’s assume an
into two categories. The ones who sell evergreen books and the/lom&sgnt to

push newer books first.

Evergreen authors can simply use a single drip campaign adding new books as they
publish them.

That won’t work for the other type of a

They will need either a drip campaign and another list triggered by message
creation, or they will need two drip campaigns.

Personally, | would lean toward two drip campaigns.
Her e’ bwouldomarkit.

Li st one, “Novels by Ernie Hemingway,
chronological order or whateverderErnie prefers.
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List two, “New Novels by Ernie Hemingway,
novels only in reverse chronological order. As a new one getsipedd, it replaces
the oldest. Ernie adds the replaced novel to the other list.

Lists for Promos, Price-Breaks, and Such
Why not? They can even be a type afoenmerce list.

| still get regular lists of available network gear overstocks at amazing prices from
when | was in that biz.

| would set those up with Message Creation triggeraliteged trigger may also
work. Youwould just need to add download links to the feed itself.

We looked at adding attachments to our emails. Adding the attachment is easy.

Upl oading the file securely 'sflesar&ir serv
distinct from every otherusérBfle s s o t hey don’t overwrit
either.

We haven’t ni xed the 1 dea of attachment

Attachments can open a huge can of worms. It may be a better idea to just use
download links.

Private Lists
|l can see si t uawantpeode toopteto adist.yyaouwantto n’ t
add them yourself based on implied or even expressed consent.

Maybe you have an eCourse where only paid subscribers get the messages. Maybe
I't’s an internal Team communication thi

We can support private Isbut wedo notyet provide a mechasm to privatize
lists on a DIYbasis.For now, vwe * | | do it for you.

We realize that time is of the essence. People may join your private list between its
creation and the time we flip the privacy switch.

Here how we sggest you proceed.

1. Create the List/Campaign you want to make private

2. Send an email teupport@myTweetPack.corvlention the list name, ID,
and that you want it to be private.

3 We’' I | f1 i p t,Hdetete pny subseribeys tostand temyho your
email when we do
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4. Add subscriberafter you receive the confirmation email.

DIY private lists and anore robust version of Team Communications is scheduled
for V2.0. Send your features wish listdopport@myTweetPack.com
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Conclusion
This document is not intended to be static. We will add to it, edit it, modify it, etc

as required.

We will inform member®f any significant revisiontrough thenyTweetPack
New Features and Pack Support Email List. All active membersre
automatically added to this list.

If you unsubscribed and want tosabscribe, or you are a nomember who just
wants to stay abreast of our modifications and improvemes,here

The myTweetPack Email System V1.0 38


https://www.mytweetpack.com/members/emailSubscribe.php?id=5

