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This document describes the email marketing modules we added to 

all active accounts. These modules are now part of the 

myTweetPack system. 

There are no additional charges involved. 

We are not imposing limits as to the number of emails stored, 

number of lists/campaigns, or number of messages sent. We reserve 

the right to do so in the future should we deem it necessary. 

Letôs just see how it goes. 

 

Copyright 2017, Paul Croubalian, all rights reserved. 
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Introduction 
Long ago, email took over from direct mail. It was more direct, faster, 

personalized, and, best of all, cheaper.  

Eventually, something else will take over from email. It might be SMS (texting), 

but that’s very intrusive. Maybe it will be direct browser notifications.  

My bet is browser notifications (hint hint).  

Maybe not. Whatever. 

Until something takes over, email marketing will still be King. Sure, we’ll take 

steps and keep our eyes open for the “next big thing.” In the meantime, we can 

interact directly with those people who want to interact with us for as long as they 

want to. 

They decide. 

We just provide the incentive to want to continue. 

We’ve all had the experience of jumping through hoops to get off a &^%^%$% 

list. Scammers and spammers are everywhere. Let’s not forget about email just 

because a few bad apples caused some nightmares. 

Seriously, aren’t there a few shysters in your industry? Should we paint you with 

the same brush we paint them?  

Of course not. 

The following pages describe the email marketing modules we added to the 

myTweetPack.com system. 

We think you’ll like them. Combine email with social media and you get a real 

one-two punch. 

These modules signal our next step away from social media management into the 

realm of interaction management.  

Stay tuned. It’ll be a wild ride. 
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An overview of Email Lists in general 
Email lists come in two general flavors, opt-out and opt-in. Many people have a 

choice in which to use. Others, ex. Canadians, don’t. Canadians must use opt-in 

lists. Canada implemented very strong anti-spam legislation.  

You should care even if you aren’t Canadian.  

Most countries are keeping a very close eye on how Canadian businesses deal with 

the law and how they are affected. The general consensus is that we haven’t fared 

too badly at all.  

Many countries are looking at the Canadian law as a model for their own anti-spam 

laws. The EU’s GDPR is an excellent example. Soon, no matter where you are 

physically located, you won’t be allowed to add Europeans to opt-out lists. 

That’s gonna hurt a lot of people. 

Opt-Out Lists: Why theyôre not a great idea 
In an opt-out list, the onus is on the email recipient to decide if they want to 

continue receiving emails. The list owner can add anyone to the list. If the 

recipients don’t want to stay on it, it’s up to them to unsubscribe (opt-out). 

That sounds back asswards to me. It’s like hopping naked into bed with strangers. 

If they don’t want to fool around they can always call 911. No harm done, right? 

Maye not. 

Opt-In Lists 
Opt-in lists are different. List owners do not add recipients. The recipients add 

themselves.  

That’s not 100% true. List owners can add recipients without their express 

permission if there is “implied consent.”  

That can be a slippery slope.  

Sure, an existing commercial relationship can be implied consent. Does that apply 

to any list regardless of which product/service line they bought?  

Is a social media connection enough to determine implied consent? 

How about a comment on a post? 

Where do we draw the line? 
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In opt-in lists, the onus is on the list owner to ensure recipients really want to 

receive messages. 

That can get tricky. 

In either case 
Make your life simple. Email marketing is a numbers game but it isn’t a con game.  

Opt-in or Opt-out, either way, make it easy on your subscribers to join your lists. 

Then, make it even easier to leave your lists!  

You don’t want to talk to people who don’t want to listen. 

Which is better? 
Opt-out lists can be built much faster. Opt-in lists are more efficient. There’s an 

approximate equivalency ratio. An opt-in list will perform about as well as an opt-

out list five times its size. 

Opt-out is for Quantity. Opt-In is for Quality 

Our suggestion 
myTweetPack suggests opt-in lists. Non-Canadian residents are free to use opt-out 

lists. We do support them. We just think they’re a bad idea. 

Our fearless prediction is that opt-out lists will be illegal nearly everywhere within 

a few years. 

Your Lists. Your Call. 
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The myTweetPack Email Method in Brief 
Let’s go over the generalities before we dive into specifics. Don’t worry if you 

don’t quite understand something. We’ll explain things next. 

1. Everything starts from the List/Campaign. Each list or campaign has a pre-

set trigger that signals when to send messages to its subscribers. 

2. Messages are added to Lists/Campaigns in different ways depending on the 

trigger. 

3. Messages go out when their List/Campaign’s trigger condition is met. 

4. Subscribers subscribe to Lists/Campaigns. 

5. Subscribers receive messages for their subscribed lists. 

6. Messages are not sent simultaneously. We queue everything and send them 

out over time. 

7. Email addresses are only stored once regardless of which list first brought 

them to the system. Only the lists they subscribe to changes. 

Breaking down the Email Marketing Front Page 
Access the email functions by selecting “email Mktg” from the Functions drop-

down on the main menu.  

You’ll end up one a page with three main sections. 

 

The first section is a list of headlines. Click those headlines and text boxes pop up 

describing what they are. This section is like a help section. 

The second section holds the creation buttons. Click them to create new 

lists/campaigns or new email messages. 
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The third section gives basic information on a list. Each list will have its own 

section. In the illustrated case, there is an “Edit Campaign” button next to the 

name.  Use that to change a campaign’s name, reply-to email, etc.  

There may be other buttons depending on the type of list described. For example, 

Drip Campaigns will also have a “Manage Drip Campaign” button. More on that in 

the Drip Campaigns section. 
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Creating a List/Campaign 
From the email marketing page click the Create Campaign button. 

 

Step one is the easiest.  
Just make sure you are creating the Campaign for the right account. Here, we are 

creating a Campaign for the PaulCroubalian account. If I wanted to create it for 

myTweetPack, I would select that from the “Change Member Account” drop-

down. 

Step two is not much more difficult.  
We need to come up with a name for our list. This name is visible to subscribers so 

make it descriptive enough so they can make an educated decision. “Paul 

Croubalian LinkedIn posts” is much better than “My LinkedIn posts.”  

“Get notified of new LinkedIn articles by Paul Croubalian,” is even better. 

You have up to 200 characters. We count them for you. Make it long enough to 

attract attention, but no longer. 

Your List/Campaign names must be distinct to you. 

They are important differentiators. The system will 

flag duplicate names and ask you to try another. 

Step 3: Introducing the WYSIWYG editor 
The editor is a What-You-See-Is-What-You-Get text to HTML editor.  

You write and format text, it saves HTML code ready for use by the system. 
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Don’t break your head here. Just type or paste plain old, unformatted text into the 

editor’s window. 

Format it the way you like it by selecting bits and hitting the appropriate option. 

Hit Done. 

You can’t get into very much trouble with this unless you try to format somewhere 

else (Word or the like) and paste here. It just won’t work. Most word processors 

add in a bunch of extra stuff that confounds email programs. 

The next section will show you what the editor looks like and describes each 

command on its menu. I think you’ll find them pretty familiar already. 

 

 

 

The Editor Piece by Piece 

1. Magic Wand ï The magic wand lets you define selected text as a specific 

type of format. You can choose between Normal, quote, code, and 6 levels 

of headers. Select some text, click the magic wand, choose the format. 

NOTE: color selections do not follow format styles. 

2. Text Formats ï (B)old, (I)talic, (U)nderline, Eraser for formatting, 

(S)trikethrough, Superscript, and Subscript. 

3. Font Settings ï Choose fonts from the font drop-down. Select font size from 

the font-size drop-down. 
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4. Color Palettes ï This requires a bit of explanation. The drop-down actually 

drops two palettes: one for background colors, one for foreground colors. 

You will usually want to set the background to Transparent, and set a color 

for the foreground. 

5. Lists ï Choose either an bulleted or numbered list.  

6. Paragraph format ï This drop-down lets you choose paragraph alignment 

(left, center, right, justified) and can add or remove paragraph indents. 

7. Line Height Selector ï Increase or decrease the space between lines of text 

for the selection 

8. Inserts ï Images or hyperlinks. If we eventually decide to allow video, it 

will be here as well 

9. Code view ï Advanced users can edit the HTML written by the editor. The 

code icon toggles code-view on or off. 

Step 4 ï Setting your reply-to address 
Every email message must have a reply-to email address. That’s the address a 

recipient will send to if they hit “reply.” That’s pretty straightforward. 

 

You can use your own email address, a company address, a collector type of 

address, even a noreply@yourdomain.com address. 

You must enter something in a valid email address 

format. It doesn’t need to actually exist.  

mailto:noreply@yourdomain.com
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Best Practice: Use a real email address. If you really don’t 

want replies, use noreply@{ yourdomain} .com. People 

know what that means. 

Step 5 ï Set your trigger 
The trigger is the thing that tells the system when to send emails.  

 

 

Clicking in the “Set a Trigger” drop-down opens up this view. You have four 

choices of trigger. 

Message Creation 

Queues emails as soon as you create a message to send. “myTweetPack New 

Features and Pack Support” is an example of this type of trigger. New messages 

only go out when there is something to say. They queue immediately when a 

message is created. 

The next section will deal with creating messages. You only create messages for 

lists triggered by Message Creation or Drip Campaigns. Other triggers are content-

based. Content creates messages for them. 

Drip Campaign 

Drip campaigns are special and have a section of their own. For now, let’s just 

define them as a type of campaign where every user gets every email in a specified 

order, and at a specified time interval. 

They are a very effective onboarding technique. I have also seen them used in e-

courses and the like. We will even use them in Lead Magnets (discussed in the 

Strategy section of this document) 

https://www.mytweetpack.com/members/emailSubscribe.php?id=5
https://www.mytweetpack.com/members/emailSubscribe.php?id=5
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"How-Tos, Tips, and Tricks for New packMembers (and Old Hands),"  is an 

example of a Drip Campaign. We send a timed series of How-To emails to new 

members. Every subscribed new member gets every message. Messages start when 

a subscriber joins and continue on to the end at pre-set intervals, or until they 

unsubscribe. 

Build from Feed 

So far this one is the most popular. It works very much like a Message Creation 

trigger except for one thing. You don’t create the message. Your feed does. 

Selecting this trigger will bring up another drop down showing your feed(s). Pick 

one. 

Every new post going forward will send emails to subscribers. 

Build From Tweeted Hashtag 

The system will pull in any tweet from your timeline  with #mailIt in the tweet 

text. It will then queue emails.  

DO NOT put #mailIt in your hashtag rotation.  

Important Note: You can only have one List with the 

Tweet trigger per myTweetPack account. 

https://www.mytweetpack.com/members/emailSubscribe.php?id=4
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Creating a Message 
The system needs to know a few things about the messages it will send for you. 

Every message must have a subject line. Most messages have a body. 

The system uses the HTML editor you saw in the “Creating a Campaign” section 

to build HTML emails. Emails must be in HTML so that we can track Minimum 

Open Rates. We don’t use the term “Open Rates” simply because there’s no such 

thing. 

To know if an email was opened you need to track how often an image is served by 

the server. That means HTML emails only. That also means the recipient can read 

your message but not download images. There is no way to know he/she did that. 

What about people who wonôt or canôt use HTML emails? 

We cover them too. We use multipart MIME email messages. That’s a fancy-pants 

way of saying we send both plain-text and HTML in the same message. The 

email program knows which to open. 

Our plain-text message is a generic “Looks like you prefer plain-text emails. Click 

this hyperlink to view the message in a browser.” 

Is it perfect? Oh, heck no. 

It’s the best anyone can do with the current state of the technology. 

About Placeholders 

It’s nice to personalize emails. We support three placeholders, {salutation}, 

{firstName}, and {lastName}. Those placeholders will be replaced with the values 

they represent at the time the email message is sent. 

Caveat: If a value doesn’t exist, it doesn’t exist and 

can’t be substituted. Think of how you message will 

look if a value doesn’t exist and the placeholder is 

preplaced with nothing, not even a space. The only 

safe one is {firstName} although, sometimes, that 

one is a full name (ex: Twitter sign-up). 
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Entering a subject line 

Nothing complicated here, just type it in the input space. It works like the 

Campaign Name input you already used, with one exception. 

Here, the counter is not to warn you of the maximum length the database will 

accept. You have up to 250 characters and nobody will read your emails if you get 

anywhere close to that. 

Here, the counter is just for information and optimization purposes. 

Your subject line should be long enough to entice the recipient, but no longer.  

Different email programs show a different number of characters before a message 

is opened for reading. Stay under 50 characters. Stay under 35 if you can. 

Entering a Message 

We already discussed the editor. You’ll use it again to build your messages. 

Just write or paste plain text first. Then format it like you want. 

When you’re done, either hit “Done,” or “Send Test.” Send Test will send a sample 

email to your email.  

Done will send you to the next page, which looks like this. . . 

 

Your message will show with the HTML rendered. Double and Triple check it 

before hitting Approve. If you see something that needs fixing, scroll down to the 

Editor and fix it there. Hit Done again.  

Continue until you are 100% satisfied, then hit “Approve”. 

Now you get here. . . 
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That’s the last step.  

Pick a List/Campaign from the drop-down list and hit “Assign to List.”  

Done. 

For Lists with a Message Creation trigger, messages 

will be queued the instant you hit “Assign to List”! 
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Drip Campaigns 
These campaigns are also known as “trickle campaigns.” Every other type of email 

list is just that, a list. Drips are campaigns in the true sense of the word. 

What makes them different is when and how messages are handled. 

On any other type of list, subscribing means you get messages going forward. If 

you subscribe to my “Paul Croubalian LinkedIn Articles” list, you won’t get a 

notice for each of my 135 articles (so far). You’ll only get notified of any I write 

from that point on. 

If “Paul Croubalian LinkedIn Articles” were a drip campaign (not a good idea 

BTW), and, say, I set daily emails as the drip interval, you would get 135 emails 

spread over 135 days. By then, I would have written more, and it would go on, and 

on, and on.  

The Energizer Bunny™ would feel threatened. 

So would subscribers. 

Drip campaigns are perfect when every subscriber should get every email, 

regardless of when they subscribed. The classic use-case is an onboarding process. 

myTweetPack uses drip campaigns for “How-Tos, Tips, and Tricks” as well as for 

reminding Free Trial members of things they need to do as their trial progresses. 

We cover creative uses for drip campaigns in the Strategy section. 

Creating a Drip Campaign 
We already saw how to create a Campaign and how to create messages. To create a 

drip campaign, simply create a campaign with a “Drip Campaign” trigger. 

Next, create a message for each step in your campaign and assign it to the 

Campaign you just created. 

Every new message created will be stored to that Campaign with a drip number of 

0 and a drip interval of 0. We’ll get to what that means in a minute. For now, just 

know that a drip number of 0 means “not currently in use.” 

Managing a Drip Campaign 
Head to the Email Marketing page. Scroll down to find your drip campaign. You’ll 

see something like this. 
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The Edit Campaign button just edits the campaign itself. It will change things like 

the Campaign Name, the Reply-to email, etc.  

We don’t want to do that. We want to Manage the Drip Campaign. Clicking that 

button takes us here. 

 

Make sure you are working on the right campaign. If the one you want is not the 

one showing at position 1, change it in position 2. 

We’ll get to position 4, Adding subscribers after we look at setting up our Drip 

Campaign. That’s more urgent. 

Right now, we want to set our drips so we click anywhere on the text in section 3. 

That will open a window that shows some help text (omitted here) and a list of all 

messages assigned to this Campaign. 

It looks something like this. Yours will actually be different. These drips have 

already been set, so the system lists them in order. Yours won’t be. The system 

will list them any old way. 
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In the interests of brevity, I only show the first three drips. The system will allow 

you a “maximum” of 65,535 steps. Knock yourself out. 

Position 1 ï Edit Message 

If you need or want to edit an existing message, click the “Edit Message” link at 

position 1 for the message you want to edit. 

Position 2 ï Drip Order 

Position 2 is the order for this message within the drip. You can enter non-zero 

positive numbers to a single decimal point. Zero means “not in use.” 

Best Practice: The first time, enter your drip orders 

as integers. Later, if you want to squeeze other 

messages in, you can enter them as decimals. You 

won’t need to reorder every message.  

Leave yourself wiggle room. If I wanted to add a 

message between drip orders 1.0 and 2.0, I would 
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use 1.5. That gives some future-proofing wiggle 

room. 

Position 3 ï Drip Delay 

Drip delays are the time between drips in days. Delays are any number of days 

from 0 to 365 inclusively.  

Decimals are permitted to the quarters (.0, .25, .50, .75). That means you can’t 

send messages more often than every 6 hours. 

A delay of 0 means the message will be queued immediately on subscription. 

Very Important:   The System calculates delays 

from the previous message NOT from the first 

message! You may have to do a little math. 

How the System Handles Drip Delays 

When someone subscribes to a list, the System checks if that list has a Drip trigger. 

If so, it writes that person’s subscription to the database, then . . . 

¶ Checks the database for the lowest drip number greater than zero. A drip 

number of 0 means “not in use.” 

¶ If it finds one, it checks the delay for that message and queues it 

accordingly. That’s why you must create your campaign and order your 

drips before publicizing your Campaign! Otherwise, the System won’t find 

any messages that fit the bill, won’t queue anything, and that subscriber will 

sit in email Limbo forever. 

¶ Every time the System sends a Drip message, it checks for the next highest 

drip number. It queues that message according to its delay. 

¶ When it finds no more messages it stops queuing them. 

¶ New messages added between others will only post to those subscribers 

going forward. See exception below. 
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Exception: Adding a new drip message at the end of 

a drip campaign triggers queued messages for 

everyone who finished the Campaign.  

The delay will be 1 day regardless of what the set 

delay is. This is to protect against the off chance that 

a subscriber gets two messages in very short order. 

The delay override only applies to subscribers who 

have finished the Drip Campaign. Those subscribers 

who haven’t finished yet will get queued when they 

get to the new message using its set delay. 
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Adding Subscribers in Bulk 
Remember this screen?  

 

Clicking anywhere on the text in section 4 brings you here. 

 

The page describes the process pretty well. Let’s just go over the gist. You have a 

few options 
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Using the form. 

Servers are very fast, but not very bright. They need specific input. Our server 

expects 4 pieces of data in a specific order. It wants salutation, firstName, 

lastName, and email address.  

It wants a comma between pieces of data. It also wants to be told when a set is 

finished. It looks for a semi-colon. 

If it doesn’t get what it wants it throws the server equivalent of a hissy fit and 

refuses to do anything at all. 

You’re smarter than the server. It’s up to you to give it what it needs. 

Let’s say you want to add Mr. Michael Mouse whose email is 

mickey@disney.com. No problem, you have all the data the server wants. 

Use “Mr., Micheal, Mouse, mickey@disney.com;”. (quotes and color for 

illustration only) 

What if you don’t have him broken down as firstName lastName. You only have a 

single field for name? Also, you don’t use salutations. 

Now what? 

Send the server a blank data point. 

Use “,Michael Mouse,,mickey@disney.com;”. (quotes and color for illustration 

only.) Note the leading comma and the double comma after Mouse. Those are not 

typos. 

The server will store a blank for salutation, Michael Mouse as the first name, 

another blank for the last name, and mickey@disney.com as the email. It will stop 

collecting data on this user once it finds the semi-colon. 

Using a CSV file 

Servers don’t get any smarter because we give them a CSV file. They still throw 

hissy fits when the data isn’t what they expect. 

Send us a CSV file (to support@myTweetPack.com) with the subject “Bulk upload 

to Drip for {your Twitter handle}.” This is not the time to get creative. That subject 

line is a trigger. Use “Hi Paul please add these emails” and nothing happens. 

mailto:mickey@disney.com
mailto:support@myTweetPack.com
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The CSV must come from an email address 

associated with your myTweetPack account.  

The CSV must have the following column headings with the correct data in them. 

It’s okay if the column data is blank. The headings must be SALUTATION, 

FIRSTNAME, LASTNAME, EMAIL, LISTID.  

You can get the LISTID from the main Email Marketing page. The ID is the 

number at the end of the subscribe link. Ex: The ID for myTweetPack’s How-Tos, 

Tips and Tricks campaign is 4 like the following link says. 

https://www.myTweetPack.com/members/emailSubscribe.php?id=4  

Important: We will not clean your CSV or rebuild 

it to fit the requirements.  

We will not remove duplicates.  

We will not hunt down the list ID. 

What we will  do is reply to your email with an 

estimate of the cost of doing all that.  

Sorry, but I once spent 4 hours cleaning a CSV of tweets. I ain’t doing that again. 

Using a Secure POST 

This option is still in development. It’s sort of a back-burner thing. I have my 

doubts anyone will want to use it, but it comes in handy to integrate this system 

into another. 

It’s for very advanced users only. If this method interests you, let me know. 
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Before we get to strategies, subscriptions 
You’ll get a better handle on what the strategies mean and why they work if we 

first look at the list subscription process from A to Z.  

By that we mean subscriptions to opt-in lists where a human being chose to join a 

list. 

We said we wanted to make it super-easy to join lists. We also want to seamlessly 

offer people the opportunity to join more lists. Here’s how we do it the easy, 

automatic way. 

Remember when we looked at the Email Marketing page? This image shows the 

link people use to join the “How-Tos, Tips, and Tricks for New packMembers (and 

Old Hands).” It’s the highlighted one at the bottom of the image. 

 

You can use it anywhere people can connect to the internet. The more places you 

can think of putting it the better. That will come later. For now, let’s just see what 

happens when someone clicks it. . . 
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The first thing you’ll notice is that the potential subscriber sees the list’s name and 

full description. I think my full description needs to be jazzed up a little. 

Section 1 ï One-Click Subscribe 
Traditionally, subscriptions were always by web forms. That’s a problem. People 

don’t like web forms. Recent studies show that sign-ups drop dramatically if there 

are more than two input fields. Each additional field drops sign-ups further. 

That’s where One-Click subscription comes in.  

Notice that in section 2, we provide a web form with 4 input fields. That entices 

people to use the One-Click methods. 
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Clicking either “Using LinkedIn” or “Using Twitter” pulls in more data on the user 

than just their name and email.  

It doesn’t give us their life story. Nor would we want it. Don’t worry about 

becoming Big Brother. 

Section 2 ï Email Subscription 
Some people don’t want to use One-Click subscription for fear of giving away too 

much information. That’s not a real concern, but it is their choice. 

For those people, we provide a web form to subscribe. 

Section 3 ï Privacy Policy 
This button opens a new tab to myTweetPack’s Privacy Policy page.  

Section 4 ï Join List 
This section does more than just ad the subscriber to the list. It also stores the data 

they used to join. We only store that data while the subscriber is still on 

myTweetPack.com. When he/she leaves, the data goes bye-bye except in their 

Subscriber record if they joined a list. 

Storing that sign-in data is important for the next step. . . 
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This is what a subscriber sees when they subscribe to any of your lists. 

The “Other Lists by the Same Author” doesn’t need much explanation. It lists any 

lists from the initial list owner that this email address does not subscribe to. 

The “Other Lists by Related or Connected Authors” list the same thing but for 

accounts linked to the initial owner. It will also show lists owned by 

myTweetPack. 

Since we already have the subscriber’s information, joining other lists is a simple 

as clicking the links. One subscriber can join many lists with very little extra effort. 

A myTweetPack member suggested we add a few extra email lists at random. Why 

not? Wolves tend to work in packs. We help each other out. I added that feature to 

the development list. 

The join-one-get-many-offered concept opens up more doors strategically. 
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Email Strategies 

If you hopped over here straight from the Table of 

Contents, go back. Odds are you wonôt understand 

what weôre talking about until you understand what 

and why our email system does what it does. 

We have several things working in our favor when it comes to implementing email 

marketing strategically. 

1. Our opt-in subscription mechanism is a simple hyperlink. It can appear 

anywhere a reader can access the internet. The subscription page is fully-

responsive. There is no need for a freestanding website. 

2. We store emails once, regardless of who first brought them in. We add or 

remove list subscriptions to the record defined by that email. We update 

subscriber information as they subscribe to more lists. That means: 

a. Over time, we get a better picture of each subscriber 

b. Eventually, that picture becomes actionable and analytics become 

possible. 

3. We offer a selection of other lists whenever anyone subscribes to any other 

list. Additional subscriptions are a one-click thing. So far, subscribers 

subscribe to 3 lists on average. 

4. Our variety of feed triggers allows lists to work together. 

The following ideas are what I do with my lists and those owned by myTweetPack. 

If you have other ideas, please share them. We’ll update this document 

periodically. 

Spread subscribe links everywhere you can think of 
The opt-in subscription is just a simple hyperlink. It can go anywhere and should. 

Don’t go hog wild though.  

Any subscription returns to a list of your other lists. You get a multiplicity of effort 

without beating people over the head with links. 

Here are a few ideas. 
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¶ Add links to your email signature 

¶ Add links to tweets 

¶ Add links to blog posts 

¶ Add links to status updates 

¶ Add Links to LinkedIn articles 

¶ Add Links to beBee Producer articles 

¶ Add Links to Medium posts 

¶ Etc 

Create Notification Lists 
Do you write on LinkedIn? beBee? Forbes? Huffpost? Inc? Entrepreneur? We can 

link that content to your myTweetPack account for automatic promotion by tweets.  

That feed link can now do double duty. 

1. Create a List. 

2. Set the trigger as “Feed.” 

3. Select your content feed from the drop-down. 

4. Include the subscribe link on your articles 

Subscribers will get an email for every new article you publish. You don’t need to 

do anything more than create the content and create the initial List. 

We suggest making platform-specific Lists. Keep LinkedIn articles to LinkedIn 

and beBee to beBee, etc. 

Using Drip Campaigns  
Drip campaigns are for more than just onboarding. The big difference between drip 

campaigns and regular lists is that every subscriber starts with the first message 

regardless of when they subscribed.  

They steadily move along, message by message until the end or until they 

unsubscribe. 

Sure, an onboarding process is the obvious use case. It just isn’t the only one. 

I often write articles in a series. Often, people start reading from other than the 

first. Why not create a Drip Campaign for the series? I can create messages for 

each installment and an index of all installments at the end.  
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Drip messages added to the end of a drip trigger a new queue from that point for 

anyone who already finished the campaign. I wouldn’t even have to wait for the 

series to end. 

Drip Campaigns as Lead Magnets 
The idea of a Lead Magnet is a simple one. You offer something for free, or very 

cheap, in return for an email subscription. Usually, you follow up with more 

messages that try to sell something. 

Indie authors use this strategy a lot. 

There’s no law that says subsequent messages need 

to exist at all let alone sell something. 

Before I explain that statement, let’s look at a more traditional implementation of a 

Lead Magnet. 

There’s this fictional indie author by the name of Ernie Hemingway. Ernie wrote a 

pretty good novel that he is willing to give away in return for a reader’s email 

address. Ernie is a myTweetPack member. 

The first thing Ernie does is create a Campaign named “Novels by Ernie 

Hemingway – Good reading, support Indie Authors.” He sets the trigger as “Drip 

Campaign.” 

He then creates a message, and sets it as drip #1. Notice the download link is in the 

first email message. Fake emails will never get it. 

Subject: Here’s the Free eBook you asked for 

Body: (taken from Wikipedia) Set in northern Michigan, The Torrents of 

Spring concerns two men who work at a pump factory, World War I veteran 

Yogi Johnson and writer Scripps O'Neill. Both are searching for the perfect 

woman, though they disagree over this ideal. 

I hope you enjoy reading this novella as much as I enjoyed writing it. 

E. Hemingway 

Download it here (fake link) 

https://en.wikipedia.org/wiki/Michigan
https://en.wikipedia.org/wiki/World_War_I
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Delay: 0 days (immediate) 

 

Ernie then creates more messages. This is drip #2. 

Subject: The Sun Also Rises – A novel by Ernie Hemingway 

Body: (taken from Wikipedia) The basis for the novel was Hemingway's 

1925 trip to Spain. The setting was unique and memorable, showing seedy 

café life in Paris, and the excitement of the Pamplona festival, with a middle 

section devoted to descriptions of a fishing trip in the Pyrenees. Hemingway's 

sparse writing style, combined with his restrained use of description to 

convey characterizations and action, became known as demonstrating 

the Iceberg Theory. 

I hope you enjoy reading this novel as much as I enjoyed writing it. 

E. Hemingway 

Available on Amazon here (fake link) 

Delay 14 days 

 

Then, he sets this as drip #3. . .  

Subject: A Farewell to Arms – A novel by Ernie Hemingway 

Body: (taken from Wikipedia) A Farewell to Arms is about a love affair 

between the expatriate American Frederic Henry and Catherine Barkley 

against the backdrop of the First World War, cynical soldiers, fighting and 

the displacement of populations.  

I hope you enjoy reading this novel as much as I enjoyed writing it. 

E. Hemingway 

Available on Amazon here (fake link) 

Delay 14 days 

Right now, Ernie is finishing off two more books, “To Have and Have Not” and 

“For Whom the Bell Tolls.” He will add messages to the drip feed when the next 

https://en.wikipedia.org/wiki/Pyrenees
https://en.wikipedia.org/wiki/Iceberg_Theory
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one is ready. The next one, probably “To Have and Have Not” will be drip #4. 

“For Whom the Bell Tolls” may be delayed.  

Like everyone else, Ernie has trouble choosing between “who” and “whom.”  

Whatever Ernie decides, it will be drip #5. 

Lead Magnets that donôt sell 
The purpose of a Lead Magnet is to collect email address on an opt-in basis. Just 

because they are usually used to sell stuff doesn’t mean that’s their only use. 

Our System offers all your lists for possible subscription when someone subscribes 

to any of them.  

Sounds like a good application for a Lead Magnet to me. They subscribe to a 

single message list but you offer them all your lists. 

Building a Lead Magnet download message 
It isn’t difficult to do, but it may scare some people. Don’t be scared. This stuff is 

now taught in grade school. 

What you’ll need: 

1. A document, video, or whatever it is you want to give away in return for a 

subscription. That thing must live somewhere on the web. If you don’t have 

a website, reach out. We can probably store it for you. 

2. A download link. This is the part that will scare some people. It involves 

editing the HTML to add download=”download” to the hyperlink. 

Compared to creating the giveaway content, editing the hyperlink is nuthin’. You 

can do it right in the WYSIWYG text to HTML editor when you create the 

message. 

Consider this hyperlink Click Here for the helluvit (2.4MB). It aims at a PDF and 

often triggers a bunch of warnings and security alerts. That can scare people. 

If that doesn’t bother you, fine, you don’t need thing #2. If it does, read on. 

 

 

https://www.mytweetpack.com/downloads/HOW_TO_The_myTweetPack_Email_System.pdf
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Notice that I added the file size to the download link. Thatôs always 

a good idea. It lets people know what to expect.  

You can find the file size in your File Explorer (WindowsÊ) or 

Finder (MacÊ). Itôs okay to approximate. 2.4MB looks better than 

2,439KB. 

This is a sample message rendered in the editor. 

This is a test message to show how to write 

a download link  

The link is here   I like to underline links so people know they are there 

The </> code view icon changes the view to this. This is what a browser or email 

program actually sees. 

<h2><span style="color: rgb(255, 156, 0);">This is 

a test message to show how to write a download 

link</span></h2><p><u> <a 

href=" https://www.mytweetpack.com/downloads/The_myT

weetPack_Email_System.pdf " target="_blank" 

style="" >The link is  here</a>&nbsp;</u> I like to 

underline links so people&nbsp;know they are 

there</p>  

All I need to do is. . . 

1. Find the <a part. That’s easy enough. Every browser has a search function. 

Usually it’s ctrl+f or cmd+f. Call it and type <a. The browser function will 

find every instance. As you use the up and down arrows, a different instance 

will highlight itself. Use the up and down arrows to find the right hyperlink. 

2. Check the href part (in blue above). Whatever is between the quotes is what 

that link opens. Make sure it’s the right link.  

3. Once you find the right hyperlink, pan along to find the first > (in red). 

https://www.mytweetpack.com/downloads/The_myTweetPack_Email_System.pdf


 
 

The myTweetPack Email System V1.0      35  

 

4. Type in a space + download=”download”. It’s important that there is a space 

between the previous closing quote and the download=”download”. Note to 

techies: Here, the full download=”download” is required. Email is finicky. 

5. Note: Some email programs ignore the download attribute and just pull the 

PDF into a browser widow. 

The HTML now looks like this. The color is just for illustration. Also, Word insists 

on using curly quotes. They will be straight quotes in the editor. Curly quotes (aka 

Smart Quotes) are pretty but give code fits. 

<h2><span style="color: rgb(255, 156, 0);">This is 

a test message to show how to write a download 

link</span></h2><p><u ><a 

href="https://www.mytweetpack.com/downloads/The_myT

weetPack_Email_System.pdf" target="_blank" style=""  

download=òdownloadò>The link is here</a>&nbsp;</u> 

I like to underline links so people&nbsp;know they 

are there</p>  

There you go. You know how to turn a regular link into a download link and your 

Lead Magnet is ready for business. 

Drip strategies for sales 
For discussion’s sake, let’s assume an indie author’s book sales. Authors will fall 

into two categories. The ones who sell evergreen books and the ones who want to 

push newer books first. 

Evergreen authors can simply use a single drip campaign adding new books as they 

publish them. 

That won’t work for the other type of author. 

They will need either a drip campaign and another list triggered by message 

creation, or they will need two drip campaigns. 

Personally, I would lean toward two drip campaigns. 

Here’s how I would work it. 

List one, “Novels by Ernie Hemingway,” would hold all Ernie’s novels in 

chronological order or whatever order Ernie prefers. 
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List two, “New Novels by Ernie Hemingway,” would hold the last one to three 

novels only in reverse chronological order. As a new one gets published, it replaces 

the oldest. Ernie adds the replaced novel to the other list. 

Lists for Promos, Price-Breaks, and Such 
Why not? They can even be a type of e-commerce list. 

I still get regular lists of available network gear overstocks at amazing prices from 

when I was in that biz. 

I would set those up with Message Creation triggers but a Feed trigger may also 

work. You would just need to add download links to the feed itself. 

We looked at adding attachments to our emails. Adding the attachment is easy. 

Uploading the file securely to our servers isn’t. Making sure one user’s files are 

distinct from every other users’ files so they don’t overwrite each other, isn’t 

either. 

We haven’t nixed the idea of attachments. Maybe in V2.0.  

Attachments can open a huge can of worms. It may be a better idea to just use 

download links. 

Private Lists 
I can see situations where you don’t want people to opt-in to a list. You want to 

add them yourself based on implied or even expressed consent. 

Maybe you have an eCourse where only paid subscribers get the messages. Maybe 

it’s an internal Team communication thing.  

We can support private lists but we do not yet provide a mechanism to privatize 

lists on a DIY basis. For now, we’ll do it for you.  

We realize that time is of the essence. People may join your private list between its 

creation and the time we flip the privacy switch. 

Here how we suggest you proceed. 

1. Create the List/Campaign you want to make private 

2. Send an email to support@myTweetPack.com. Mention the list name, ID, 

and that you want it to be private.  

3. We’ll flip the privacy switch, delete any subscribers to it, and reply to your 

email when we do. 

mailto:support@myTweetPack.com
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4. Add subscribers after you receive the confirmation email. 

DIY private lists and a more robust version of Team Communications is scheduled 

for V2.0. Send your features wish list to support@myTweetPack.com. 

 

 

mailto:support@myTweetPack.com
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Conclusion 
This document is not intended to be static. We will add to it, edit it, modify it, etc 

as required. 

We will inform members of any significant revisions through the myTweetPack 

New Features and Pack Support Email List. All active members are 

automatically added to this list. 

If you unsubscribed and want to re-subscribe, or you are a non-member who just 

wants to stay abreast of our modifications and improvements, click here. 

https://www.mytweetpack.com/members/emailSubscribe.php?id=5

